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Innovation velocity

Developing a set of parameters that could
be used by companies to assess emerging
technologies.

Aims

To develop more understanding of the
concept of “innovation velocity” i.e. how
quickly an emerging technology could be
implemented and commercialised.
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Progress

A review of internal and external research
was presented at a STIM workshop in April
2018 and resulted in good discussions.
Building on this a definition has been
proposed: “Innovation Velocity is the rate
at which an emerging technology is
becoming relevant to your organisation,
measured in terms of the improvement of
one or more specific parameters of
technological, organisational and
infrastructural performance relative to your
organisation’s zone of opportunity”.

Two main areas of current work are:

- Adapting an existing review process
based on assessing the market
potential of new materials?

- Developing a profiling approach linked
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test approach.
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